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 Message from Dean Barron H. Harvey. PhD, CPA 

The academic year 2014-2015 was a significant one for Howard University, not only because of the myriad activities you will see in this 

BottomLine, but also because this marks the 45th anniversary of our School of Business. The global business 

world has changed dramatically since our founding in 1970. We’ve seem social changes, technological advances, 

and multiple economic peaks and valleys but I proudly report that the Howard legacy of preparing our students 

for global leadership in this dynamic business world has remained steadfast. Our founding Dean, Dr. Milton Wil-

son, would be proud of the legacy he built. 

 

Throughout this milestone year we have reached out to our stakeholders through a series of special events. In 

March, we held an event in New York, NY for all Howard business school alum, hosted by Moody’s Investor 

Services. We hosted a similar event in Chicago in April. Both of these receptions were a great success and al-

lowed us to reconnect with many alums from across the country. Other events are planned culminating in our for-

mal celebration on October 2, 2015, where we will bring our students, alumni, faculty, staff, and corporate spon-

sors together for an evening of reflection and celebration. This 45th Anniversary will allow us to rejoice in all of 

our accomplishments and strategize for more achievements in the future. 

 

Although we have a great tradition at the Howard University School of Business we are certainly not resting on 

our laurels. With dynamic academic departments, ground breaking centers of excellence, esteemed faculty, award 

winning programs, and over 8,000 alumni across the globe, we continue to be ranked among the top business pro-

grams in the nation. As we grow to new heights, here is a snapshot of some of our accomplishments this year; 

 We have made progressive changes in the leadership of the Dean’s office with a new Assistant Dean for Administration, Dr. Anthony 

Wilbon, and Director of Finance and Operations, Feraz Pereira. 

 We welcomed three new faculty who have tremendous records of research and academic leadership in various disciplines. 

 Two senior faculty were promoted to full professor, and one junior faculty member was awarded tenure, demonstrating that our facul-

ty continue to work hard to expand their professional qualifications. 

 Our Supply Chain Management Program was recently ranked 24th among all Supply Chain programs in the United States. 

 Our students won first place at the 11th Annual Institute for Supply Management (ISM) Diversity Summit in Atlanta, GA. 

Keeping with our tradition of exposing our students to important industry leaders, we hosted the CEO of Northern Trust, and executives 

from Google, Yahoo!, and Facebook. We’ve had some leading thinkers in the classroom, including Ms. Maggie Anderson who has re-

ceived national acclaim for her research on entrepreneurship in the African American community. 

 

The Department of Information Systems and Supply Chain Management Department recently launched a partnership with A.T. Kearney to 

provide an opportunity for MBA students to work as consultants on real-world interdisciplinary projects. A similar program is also in 

place at leading universities like the Massachusetts Institute of Technology (MIT), the University of Chicago and UCLA. We are also ex-

ploring several partnerships with major corporations that you will hear about in the near future. Consistent with past years, we’ve had stu-

dents and faculty travel to India to work with international companies on various projects, and at the end of this academic year a cohort 

will be traveling to China. 

 

As you can see, we’ve had a tremendous year! Our strategy for producing future leaders in this global environment has 45 years of proven 

success. As always, there is room to grow and we will continue to explore more opportunities. The Howard University School of Business 

will continue as a trailblazer for developing keen business minds who will change the world.  As we celebrate our past successes, let’s 

continue to look forward to a wonderful future! 

 

Barron H. Harvey, PhD, CPA 



The inaugural HUHACKS Hackathon took place in the School of Business from Friday, March 6, 2015 to Saturday, March 7, 

2015.  The event, which was sponsored by the GM Foundation, Boeing, and the Department of Information Systems, was creat-

ed to give college students the opportunity to take a new or existing creative idea, and work for 24 hours to implement a busi-

ness solution.  Students from all across campus participated and were permitted to use any platform to develop either a mobile 

or web-based application for their project.  Students worked overnight with the support of Howard University faculty, alumni, 

current students, and business professionals.   

Mr. Alton Henley took on the lead technical mentor role, while Dr. Allison Morgan was in charge of organizing and judging the 

event.  Students did an excellent job of collaborating, assisting, testing, innovating, and merging their ideas into a finished appli-

cation at the end of the Hackathon, and motivated each other to keep working into the wee of hours of the night.  There was 

plenty of food, fun, and caffeine, and the students worked tirelessly to not only complete their applications, but also to present to 

the panel of judges at the conclusion.   

Seven teams competed for cash prizes, and at the end two teams split the award. The BidMyEvent team (Simeon  Kakpovi & 

Diemphuc Nguyen – Freshman Information Systems majors) created an app that would allow existing vendors to submit bids to 

provide several event-related services. The Team Xplorer (Alston Clark, Abiola Oke, Dwight Thomas – Freshman Computer 

Science Majors) created a pattern based game which allows players to compete head to head, as well as play against the comput-

er, to repeat sequence based patterns in order to increase points and win prizes.   

A great time was had by all, and the event was live tweeted using the hashtag #HUHACKS.  Special thanks to all of the partici-

pants, sponsors, mentors, judges, faculty, alumni, and administration members who lent a hand to make the event a success.  Dr. 

Rajni Goel, the Chair of the Department of Information Systems and Supply Chain Management, worked tirelessly to make sure 

that everything was administratively efficient.  We are looking forward to continuing this annual Hackathon event in the School 

of Business, and plan to further enhance the culture of innovation for the Department of Information Systems and Supply Chain 

Management.   
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Realizing the increasing challenges in developing future business leaders today, the Howard University Business 

School is leading efforts to implement cutting edge learning models that bring prospective employers much clos-

er to their prospective employees.  The Department of Information Systems and Supply Chain Management 

teamed up with global management consulting firm, A.T. Kearney, Inc., to co-launch their Student Lab program, 

a simulated “business laboratory”. The idea is to bring together companies, executives, consultants, faculty and 

students and challenges them with real-world problems.  The lab encompasses A.T. Kearney clients’ projects 

that address actual strategic, IT and operations-based business problems.  

During the semester long Student Lab Program, Howard MBA students embraced experiential learning, becoming fully equipped to meet the 

diverse challenges of solving unstructured business problems. The MBA student teams, along with their A.T. Kearney coaches, engage company 

senior executives to develop their real-world project deliverables, gaining practical lessons on leadership and stakeholder management.  Students 

learn business concepts and technical skills to handle ambiguity, communicate effectively, perform a persuasive analysis and drive fact-based 

recommendations. 

Five companies sponsored the Student Lab in Spring 2014 and another five companies were selected with the assistance of A.T. Kearney for 

Spring 2015.  More than 60 students have participated in this pilot program since spring 2014.  Upon completion of the project, first and second 

year MBA students commented that “…this project really helped me in my interviews…” and “…this experience has been worth the effort…” 

Dr. Rajni Goel and Mr. Jim Haddow from the Department of Information Systems and Supply Chain Management played an instrumental role in 

spearheading the launch of the lab and ensuring that the real world experience was properly embedded in the business school curriculum. 

“Students interact with clients on a weekly basis and face real pressures, challenges and timelines giving them the real-time reality of today’s 

business culture.  At the end of the semester, the students present an oral and written report to company senior executives,” said Professor Rajni 

Goel.  All executives were impressed by the creativity, breadth and depth analysis, and professionalism displayed by the Howard MBA students. 

Senior Partner at A.T. Kearny and Founder of the Student Lab Program, Joe Raudabaugh praises the program, “The school joins an elite set of 

top business schools participating in A.T. Kearney’s student lab program including Carnegie Mellon University, the University of Michigan 

Ross School of Business,   the University of Chicago Booth School of Business and  INSEAD in Fontainebleau France; later this year North-

western University’s Kellogg School of Management and the London Business School will be joining the Student Lab program as well. The 

program would not be successful without the 91 client organizations that have supported the Student Lab with their time and project opportuni-

ties since we began in 2008- they make it possible.” 

A.T. Kearney actively participates providing volunteer management consultants to act as student team coaches.  Bill Frazier, A.T. Kearney Di-

rector and Leader of the firm’s African American Network, believes that Student Lab is essential for the students and the business school.  He 

says, “This is a learning laboratory; it’s a good place to take risks and a safe place to learn.  The projects test Howard MBA students’ ability to 

apply fundamentals learned in the classroom. We are proud to play a role in this vital learning experience to shape and develop Howard Univer-

sity’s future business leaders.” 

Jim Haddow, Director of the Center for Excellence in Supply Chain Management at Howard University adds, “Not only did students gain a 

great deal of experience and knowledge through this process, but the corporate clients gained insight and solutions and were able to build rela-

tionships with top talent from Howard University.”  

The student lab joins Howard Business School’s ongoing commitment to provide MBA students with a graduate business education that is both 
practical and far-reaching in today’s ever-evolving environment.  

Howard Business School Students Immerse in  
New Real-Time Lab Environments 

WWW.BSCHOOL.HOWARD.EDU l 6 l BOTTOMLINE   



This year’s Executive Inductee into the School of Business chapter of the Beta Gam-

ma Sigma International Honors Society is Ms. Patricia (Patty) Brooks-Nobles, 

Senior Vice President and Market Executive Public Sector Banking for Bank of 

America. Ms. Brooks-Nobles is also a member on the Board of Visitors mem-

ber at the School of Business. She leads a team of client managers who are 

responsible for providing a full array of financial solutions to state govern-

ments and agencies, counties, municipalities, various authorities and public 

higher educational institutions in 12 southeastern states plus the District of Co-

lumbia and Puerto Rico. She has led this team since March 2011. Recently, her 

role was expanded to include the federal government. Patty joined Bank of Ameri-

ca in 1984 and has led various types of specialty banking teams for more than 20 

years.  

 

Patty earned her B.S. in Commerce from the McIntire School of Commerce, University of Virginia, and her M.B.A. from the School of 

Government and Business Administration, George Washington University.  

 

Currently, she is the Board of Directors Vice-Chair for Junior Achievement of Greater Washington and the Leadership of Greater Wash-

ington (Class of 2001). Additionally, she is an executive sponsor for two Bank of America Employee Network chapters in her communi-

ty, LEAD for Women and the Black Professional Group. As a result of her many years of dedicated commitment to the community, she 

was recognized with the Neighborhood Excellence Initiative Volunteer Service Award for Greater Washington in 2010. Her previous 

community service includes Board President of the YWCA of the National Capital Area, Board Member of the Greater Washington Ur-

ban League, and the Annual Luncheon Co-Chair of the Washington Area Women’s Foundation. Patty, a native Washingtonian, resides 

in Washington, DC with her husband and children.  

MBAs 
Mayokun Awobamise-

Adesioye 
Emeka Amazu 
Brittany Hayes 

Rebecca Pannick 
Brittany Philips 
Skyla Mitchell 
Ahmed Thabet 

 

SENIORS 
Jasmine Bolton 

Sara Brown 
Davida Bynum 
Torin Collins 
Miles Hector 

Tamara Hendley 
Kashmala Khan 
Briannie Manuel 
BreAnna Ocean 

JUNIORS 
Bria Alexander 
Grant Barring 
Christian Boyd 

Raeanna Browne 
Tatiana Burgess 
Nicole Cabell 
Jasmin Fitch 
Alexis Fuller 

Maya Hairston 

Justin Kennedy 
Nathaniel Livingston 

Omobolanle Morakinyo 
Derek Oliver, Jr. 
Brandon Palm 

Yolanda Sanders 
Jaleeza Stoudermire 

Melanie Vincent 
Solange Weekes 

Blake West 

Howard 2015 Beta Gamma Sigma Inductees 

Beta Gamma Sigma’s Newest Members 
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Diversifying the accounting profession remains the mission of the Howard University School 
of Business Center for Accounting Education (CAE). Achieving this requires a strong, profes-
sion-wide collaboration among the profession’s stakeholders who are willing to commit the 
funds, time, and executive focus.  With this in mind, following the first Chief Diversity Offic-
ers in November 2012, CAE formed the Pipeline Working Group (Group) comprised of senior 
leaders from various accounting entities. The Group was charged with addressing the first 
phase of diversification commonly referred to as the ‘Pipeline Project’: increasing the pipeline 

of underrepresented minorities in the accounting profession.  
 
The five initiatives developed by the Group were expanded and presented in the white paper, Attracting Underrepresented Minorities to 
the Accounting Profession: Insights Into Diversifying the Talent Pipeline. In November 2013, CAE met with AICPA leaders who com-
mitted to implementing the following initiatives from the Pipeline Project:  

1. Establish communication and awareness programs in diverse communities 

2. Support of school based programs—high schools and community colleges—for students pursuing accounting  

3. Increase the number of minorities who sit and pass the CPA exam    

4. The implementation plan is being led by the AICPA’s Diversity and Inclusion team who has already gained significant 
traction in ensuring accounting firms, affinity groups, state societies, and other entities work together.  

5. Representatives from these groups attended the Accounting Profession Diversity Symposium in Washington, DC from 
December 10—11, 2014. The Symposium provided a forum that featured research findings on young minority accountants 
and the factors that influence their program of study and facilitated in-depth focus group discussions among interested par-
ties.  

CAE Develops Profession-wide Accounting Pipeline Project  

Since its inception in 2005, the Leadership Skills Development Program, better 
known as We’re About Success!, has been guided by three crucial objectives: 
increase the confidence of young African American accountants, encourage them 
to pass the CPA exam during their early career years, and facilitate exposure to 
cross-firm role models and resources. First and foremost, CAE celebrates the ex-
ecutive level of firm sponsorship they have received from its stakeholders. This 
relationship has allowed CAE to tap into executives serving as keynote speakers, 
facilitators, and on-site mentors throughout the program. Cathy Engelbert, CEO of 
Deloitte LLP, was the 2014 keynote speaker at the opening dinner. In the decade 
of programs, 18 firms have sponsored 1,080 young professionals to the program. These participants have created cohorts of young lead-
ers who have cultivated a diverse, intellectual community committed to the accounting profession.  

The success of the program can be attributed to the design and content of the four-day schedule which allows master facilitators to en-
gage participants in unique sessions where learning and discussions that may not be able to take place internally are fostered. We’re 
About Success! immerses participants in an environment that focuses on developing capabilities in young professionals who are deemed 
the future leaders of the accounting profession. Please email pkellibrew@howard.edu if you would like to reserve a space for your first 
year associates. 

(L to R: Frank Ross, Director of CAE; Cathy Engelbert, CEO of Deloitte LLP; George S. Willie, Managing Partner of Bert Smith & Co.) 

We’re About Success! Celebrates 10 Years  

ACCOUNTING 
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Hats Off to Frank 
Over the years Frank Ross has received many awards and honors, but there is something special when you are recognized by your peers.  

In October 2014, Frank was the recipient of the AICPA Gold Medal Award for Distinguished Service. 
This award recognizes CPAs who have made major contributions to the accounting profession. Ross 
received the award at the fall meeting of the AICPA Governing Council.  

James Curry (left), chair of the awards committee presented the award.  Ross’ acceptance speech 
acknowledged the many individuals who mentored him and how it has inspired him to pay it forward 
throughout his career with young professionals. Ross’ vision for diversity in the accounting profession 

has been at the forefront of his second career as the Director of CAE where every program and initiative accomplishes a goal towards 
that vision. Ross is currently serving is third term as a member of the AICPA National Commission on Diversity and Inclusion.  

(L to R: Jim Curry, chairman of the AICPA Awards Committee; Frank Ross, Director of CAE; Bill Balhoff, immediate past chairman of the AICPA)  

During the 2014-15 academic year, CAE successfully hosted its Leadership Skills Development Program for Business Students (the Pro-
gram) in four metropolitan cities:  

 Greater DC/MD/VA co-sponsored by KPMG –  KPMG DC Office 
 Pennsylvania co-sponsored by KPMG – KPMG Philadelphia Office 
 Greater NY co-sponsored by PwC – LIU Brooklyn Campus 
 Greater Houston co-sponsored by EY and McConnell Jones – Texas Southern University 

 
The success of the Program is attributed to the collaborative efforts between CAE, local universities, and co-sponsors who not only pro-
vide financial support, but are instrumental in identifying distinguished panelists.  
 
The goal of the Program is to expose and develop student’s soft skills, which are not taught in the classroom. A survey of accountants 
conducted by the Institute of Management Accountants (IMA) reported that 33 percent of accountants feel that an ability to inspire and 
motivate is the most important quality of leadership in the 21st century. Other attributes reported include communications skills (15%) 
and people management skills (13%), all soft skills.  Over 250 students participated in a unique composition of sessions that included 
understanding the powerful effects of an organization’s culture, building a strong network, and being aware of unconscious attitudes and 
associations. Students continue to rank the program very highly with ratings between 4.7 and 5.0.  
 
Other Programs and Initiatives  
 Aspiring Leaders Development Program (ALDI) 
 We’re About Success! Alumni Program 
 Aspiring Scholars Development Program 
 Symposium on Diversity in the Accounting Profession Issues Research Survey/Projects 

Leadership Programs A Success for College Students 

Bert Smith & Company  

Accounting Today *  

AICPA  

Bazilio Cobb & Associates  

Coleman & Williams LTD 

Deloitte  

DiversityInc.* 

Ernst & Young  

KPMG 

PricewaterhouseCoopers  

BDO USA  

Grant Thornton  

SB & Company 

  
* In-Kind Stakeholders 

Stakeholders 
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 New Faculty  Spotlight 

 
CARROLL SAMUEL LITTLE, DPA, CPA, CGFM  

Dr. Little was selected as the acting Chair of the Department of Accounting in July 2014. He comes to the 
school with more than 15 years of part-time teaching experience at both the undergraduate and graduate 
levels, as well as extensive experience in internal auditing. He was director of the Office of Internal Audit 
for Howard University for a number of years and was responsible for directing reviews of the Universi-
ty’s and University Hospital’s accounting and financial operations, information systems, and management 
procedures for adequacy and compliance.  His office also conducted special investigations and made rec-
ommendations for improved financial reporting, internal controls, and operating procedures. 

Prior to his appointment, Dr. Little served in a number of executive level positions during 26 years of 
federal government service, including serving as Special Assistant to NASA’s Inspector General, Director for Administrative and Opera-
tional Reviews for  NASA’s Office of Inspector General, and NASA’s Acting Assistant Inspector General for Auditing, responsible for 
all operational and financial audits in the $15 billion agency.   

Before NASA, Dr. Little was the director of audit offices at the Department of the Treasury’s Bureau of Engraving and Printing and the 
U.S. Mint.   

Dr. Little is a certified public accountant and certified government financial manager.  He served as the Chair of the Registration Com-
mittee for an Internal Auditors in Government conference, and on the advisory board of a local business.   

Dr. Little has held memberships in the Association of Government Accountants, the American Institute of Certified Public Accountants, 
the Maryland Association of Certified Public Accountants, the Institute of Internal Auditors, and the Association of College and Universi-
ty Auditors.    

Dr. Little is a graduate of the Federal Executive Institute and Harvard University’s Strategic Public Sector Negotiation Program.  He re-
ceived his bachelor’s degree from Howard University, a master’s of public financial management and budgeting  from The George Wash-
ington University, and a doctorate in public administration from the University of Baltimore.  His current research focuses on federal 
inspectors general operations, peer review in the public sector, internal auditing policies and procedures, and corporate governance, in-
cluding audit committee or similar oversight structures’ composition and operations.   

Dr. Little and his wife, Sherry, live in Olney, Maryland; and have two children, Carroll, Jr., a University of Maryland computer science 
graduate, and Jennifer, a Howard University finance graduate.   
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KPMG HOLDS CAMPUS ROUNDS AT HOWARD UNIVERSITY 
In early December 2014, KPMG International Case Competition (KICC) held its local campus round at Howard University. A group of 
talented Howard sophomores emerged as the winners and advanced to the semi-finals. 
The students, also members of our Executive Leadership Honors Program, appear from 
L-R: Ronald Walker, Jordan Roper, Quinten Stewart, and Temilayo Butler. The KPMG 
semi-finals round was held in Washington, D.C., with teams participating from the Uni-
versity of Maryland,  College of William & Mary, Fordham University, University of 
Virginia, Howard University, University of Notre Dame, and Lehigh University.  The 
Howard team won the competition and will advance to the national finals in New York, 
N.Y., where they will compete against the winners of the other four semi-final region-
als.  The ultimate champions of the United States will move on to the Internation-
al KICC finals in Dubai, United Arab Emirates. 
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DR. RATNA MITHU DEY  

Dr. Ratna Mithu Dey recently joined the faculty of Howard University as an Associate Professor. She 

has taught for more than fourteen years at The College of William and Mary, Rochester Institute of 

Technology, and The George Washington University.  

Prior to her academic career, Dr. Dey worked as an auditor for PricewaterhouseCoopers and an account-

ant for ExxonMobil. She has maintained an active CPA license in Maryland since the late 1980s.  

Dr. Dey is passionate about accounting and the profession. Her classes are very practical and hands-on 

because she wants her students to take what they learn in the classroom and apply it immediately on the 

job. In her courses, she also emphasizes the importance of professional and career development so students learn how to navigate their 

accounting careers.  

Dr. Dey and her family have a long relationship with Howard University. She graduated from the Business School with a BA in Ac-

counting. Her older brother graduated from Howard's Engineering School, and her younger sister from the Medical School. This year is 

especially memorable to her since she is teaching along with her father, Dr. Balaram Dey, who has been a Professor of Geography and 

Geology for 35 years, as well as her husband, Dr. Ron Hira; who is a member of the Political Science faculty. 

Dr. Dey has published articles in several leading accounting journals and presented at major academic conferences in the United States 

and internationally. She has nine peer-reviewed publications, whose research focuses on the auditing industry; including audit quality, 

auditor choice, and audit regulation. She also studies how the outsourcing of audit work will impact her accounting students' future ca-

reers. 

R. Mithu Dey has a nine-year-old daughter, Alisa, who enjoys soccer, swimming, tennis, karate and ice-skating. The family enjoys 

spending the weekends outdoors and traveling.  

Dr. Dey’s primary reason for returning to HU is its mission. The generosity, giving, and caring of faculty, administrators, classmates, and 

guest speakers touched her in a way that she has never forgotten. In particular, she recognizes the importance of service. It wasn’t until 

she left the university that she understood how well Howard had prepared her for her career. Her HU faculty mentor, the late Dr. Horton 

Sorkin, always advised her to return once she had established herself in the business and academic world. He believed that this would 

enable her to provide her students with knowledge of the accounting profession while being steeped in the culture of HU.  Now that she 

has succeeded as an accountant, auditor, and academic, Dr. Dey hopes to help the next generation of Howard students achieve their pro-

fessional goals. 

 New Faculty  Spotlight 
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The Institute for Supply Management® (ISM®) has selected the 2014 recipients of the R. Gene Richter Scholarship, an award annually 
presented to the top supply chain management students from across the United States. Recipients were determined based upon a submit-
ted essay, cumulative grade point average, extracurricular involvement and overall achievements as a pre-professional. Zawadi Dismuke 
is among the few students selected as a 2014 R. Gene Richter Scholar. 

Ms. Dismuke is a student majoring in supply chain management at Howard University. She will graduate in May 2015 and currently car-
ries a cumulative 4.0 GPA. She has been recognized as a Scholar by the National Society of Collegiate Scholars, a Legacy Scholar by 
Howard University and a Buick Achievers Scholar by Buick, among other honors. 

An active student at Howard, Zawadi has pursued numerous extracurricular activities, which includes serving as vice president of mem-
bership for the Alpha Kappa Psi Professional Business Fraternity. In this position, she improved the fraternity’s recruitment with 
knowledge gained through professional seminars and research. She also participated in the United Women in Business Seminar in 2013, 
acts as a coach and choreographer for the Bethune Annex Dance Team, and serves on the academic excellence committee for Howard’s 
School of Business Student Council.  

Zawadi believes that supply chain management is perfect for her. “As I studied more about the field, I realized how much the problem-
solving and analyzing required fit my personality. Because of this seemingly perfect match, I knew this was a field I could excel in,” she 
said. Upon graduation in May 2015, Ms. Dismuke intends to gain professional experience before pursing an MBA in supply chain man-
agement 

Howard University Student Earns Prestigious R. Gene Richter 
Scholarship 

 Howard University’s Supply Chain Management Program was recently ranked 24th as part of the Gartner Supply Chain study on aca-

demic programs in the United States. “Attaining a top 25 ranking is a testament to the hard work and accomplishments of our program, 

the student body and the faculty,” according to James Haddow, Director of the Center for Excellence in Supply Chain Management. “A 

shortage of strong supply chain management talent is one of the most pressing challenges for organizations worldwide.” Howard Univer-

sity’s Business School implemented the Supply Chain Management Program in 2001. Since its inception, the program has been well 

received by students and corporate supporters like Dell, GM, DuPont, Ryder, IBM, Deloitte, Alcoa, MWV, Bank of America, United 

Technologies and others. The supply chain management curriculum represents the MBA program’s commitment to produce graduates 

who are equipped to cope with the latest trends in supply management. 

Supply Chain Management Program Ranked in Top 25 

SUPPLY CHAIN MANAGMENT 
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The Howard University Center for Excellence in Supply Chain Management has partnered with Chrysler Group and Arizona State Uni-
versity (ASU) to launch the Supply Chain Management Leadership Exchange & Internship Program (LEIP) for the 2014-2015 school 
year. 

LEIP’s inaugural efforts will allow four students -- two from Howard and two from ASU -- to collaborate on a pro-
ject during a summer internship in Chrysler’s chain supply management division. The participating Howard Univer-
sity students are Maya McWhorter and Shavaunna Hodges. Both have already begun their summer internships with 
Chrysler. 

In the fall, the students will continue working on their projects from opposite home institutions, with McWhorter 
and Hodges studying at ASU while the ASU students are heading to Howard for a semester. Chrysler is providing 
scholarships to cover the students' costs and living expenses during the exchange. 

“Supply chain has emerged as a key strategic discipline in the last few years because of what we’ve been through,” said Eric Williams, 

associate director of the Center for Excellence in Supply Chain Management at the School of Business. “The companies that do a really 

good job of partnering with a small number of universities and going deep with them are doing better at attracting talent.”  

Chrysler Partners with Howard University Supply Chain Program  

Kayla Shuler of Philadelphia has been crowned Miss Black Pennsylvania USA 2015. Shuler studied 
dance at The Philadelphia High School for Creative and Performing Arts. She is currently studying 
Supply Chain Management at the Howard University School of Business and will graduate in Spring 
2016.  

Ms. Shuler is an active member of the Howard University community. In October 2013, she co-
founded BEYOND (Because Everything You Overcame Needs Dance), which encourages youth to 
make positive changes in their communities through art. She is also the treasurer and fundraising 
chair of the Howard University Bisonette Dance Ensemble and a member of the Howard University 
Philadelphia Club.  

During the summer of 2014, Kayla interned with Target as an Executive Team Lead-Guest and con-
tinues to expand herself professionally. She will be representing Pennsylvania in the Miss Black 
USA Pageant in August 2015. The mission of the Miss Black USA Pageant is “to provide education-
al opportunities to outstanding young women of color and to develop the whole woman – mind, 
body, and spirit.” Founded in 1986, the Miss Black USA Pageant has provided winners with scholar-

ship money, international travel opportunities, modeling contracts, and leadership development.    

Philadelphia Native and Howard University Student 

Crowned Miss Black Pennsylvania USA 2015  

 New Faculty  Spotlight 

DR. ANUPAM  KUMAR  

Dr. Anupam Kumar joined the Information Systems & Supply Chain Management department in 2014. He has several 
years of industry experience as a consultant. Prior to joining Howard University, he was employed by IBM where he 
worked as an analyst, project manager, and service area leader, supply chain planning organization. His primary research 
areas include: Inventory Planning; Sustainability; and Public Policy with an emphasis on firm performance. Dr. Kumar 
specializes in the application of statistical techniques in both structured and unstructured data environments. 

He holds a Ph.D. in Business and Management from the University of Maryland, an MS in Applied Statistics from George Mason Univer-
sity, an MS in Environmental Engineering from Oklahoma State University, and a BS in Civil Engineering from Indian Institute of Tech-
nology at Kanpur, India. He has taught Production and Operations Management, Procurement, Seminar in Supply Chain Information 
Technology, and Introduction to Logistics and Supply Chain Management. 
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MBA NEWS  

The District of Columbia’s Office of the Deputy Mayor for Planning and Economic Development has awarded a $100,000 grant to How-

ard University’s School of Business (HUSB) to pilot a new Global Trilateral MBA Certificate Program. Students with an interest in inter-

national business will have an opportunity to study and work on consulting projects in emerging markets. The new program will initially 

partner with the Sister Cities of Washington, DC-Pretoria, South Africa and Beijing, China. Sister Cities International is a network of 

cities that implement cooperative activities and exchanges with their counterparts in other countries. “Howard University School of Busi-

ness has consistently demonstrated its commitment to provide special programs and activities that prepare our students for a dynamic, 

global business environment,” said Dr. Barron Harvey, Dean of the School of Business. “The Global Trilateral MBA Certificate Program 

(GTMBA) seeks to develop a unique brand of MBAs with unparalleled experience in some of the world’s fastest growing economies.” 

The program will be comprised of a cohort of Howard MBAs, as well as MBA students from premiere programs in China and South 

Africa. International teams of students will provide consulting services such as competitive trend analysis, business process reengineer-

ing, and risks assessments to a diverse group of companies and government entities throughout each of the three countries.  A team of 10 

Howard MBA students have designed a model for the structure of the program as a part of the Global Management Consulting class 

taught by international consultant, Professor Kelly Jibrell. The students presented their recommendations for the program at two South 

African universities being considered for partnership in December 2014 as part of HUSB Global Business Study Abroad Tour. In May 

2015, MBA students will travel to China to present the Trilateral MBA recommendations to a prospective partner university in Beijing. 

The program is set to launch in January 2016. If you would like more information about this topic, please contact Verna Supel at 202-806

-1725 or vsupel@howard.edu. 

Howard University School of Business Receives $100,000 Grant 

To Pilot Global Trilateral MBA Certificate Program 



In 2014, The DC SBDC surveyed local small business to identify their needs as entrepreneurs and owners.    The results show that DC 

small business owners and aspiring entrepreneur are eager to establish sustainable businesses that will compete and grow in the 21st 

Century global marketplace. It is the mission of the DC SBDC to help strengthen these businesses and entrepreneurs through our ser-

vice delivery system. By providing these services, the DC SBDC assists our clients and non-clients in the achievement of their profes-

sional and business goals. 

As demonstrated in results from our previous survey in 2011, DC small businesses are a diverse group of individuals in a wide range of 

industries. The respondents came from firms headed by women or minorities, others started with owner equity, and some financed 

through bank funding. The results of the survey very insightful and informative and the DC SBDC will use this information to better 

serve the District’s small businesses. 

For a copy of an executive summary of the survey results go to the DC SBDC website at www.dcsbdc.org. 
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DC SBDC CY2014 Small Business Needs Survey  

On November 13, 2014 the DC SBDC (located in the HU School of Busi-

ness ) held a training workshop at the DC Department of Consumer and 

Regulatory Affairs for small businesses and entrepreneurs who are cur-

rently exporting, or are considering selling, their products and services to 

African markets.  This event was created in the wake of the Washington 

DC African Leaders Summit in August 2014, which focused on greater 

trade between the U.S. and Africa. 

The workshop provided over 80 attendees with detailed information from experts in international trade on successful strategies, top indus-

tries and markets for consideration, best international trade practices and small business global trade success stories.  There was an over-

whelming consensus from attendees that this workshop provided an excellent foundation for information and strategies in successful in-

ternational trade. 

The day culminated with an evening reception.  The DC SBDC, along with its international trade partners, hosted a networking reception 

at the National Press Club where area business leaders, U.S. trade officials, members of the Foreign Relations Committee, and members 

of the African diplomatic community gathered to make business connections and to hear about the latest business opportunities across 

Africa.  Partners for the event included: U.S. Department of Commerce, U.S. Small Business Administration, DC Department of Small 

and Local Business Development/ExportDC, Corporate Council on Africa, the Mayor’s Office on African Affairs, and Africa Talent 

Management. 

Attendees heard remarks from: Antonio Doss, District Director, US. Small Business Administration; Bill Fanjoy, Director, VA/DC U.S. 

Export Assistance Center; Ambassador Robert Perry, Vice President, Corporate Council on Africa; Matthew Murray, Deputy Assistant 

Secretary for Europe, the Middle East & Africa, International Trade Administration, U.S. Department of Commerce; and, Darrell Brown, 

Executive Director, DC Small Business Development Center Network.    

International Trade Workshop and Reception Receive High 
Praise 

SMALL BUSINESS  

DEVELOPMENT CENTER 
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The DC SBDC Network in conjunction with the DC Bar Pro Bono Program and the DC Department of Small & Local Business Devel-

opment (DSLBD) co-hosted an eight-part course titled How the Law Impacts Your Small Business: A Business Law Training Series 

for Small Business Owners.  The course, hosted by Winston & Strawn LLP, spanned from September to November 2014 and covered 

a variety of topics essential to the small business owner.  Over 60 small business owners participated in the series.  Topics presented by 

a variety of distinguished guest speakers included: how to set up your business; basics of employment law; what’s in a contract and 

why; joint ventures; basics of government contracts; risk management; and, accounting and fiscal controls. 

Business Law Small Business Training Series 

In early 2014, the School of Business faculty partnered with the Washington, D.C., Small Business Development Center (SBDC) to help 

infuse entrepreneurship throughout Howard University and its broader community. Faculty, students, staff, and community members took 

entrepreneurship certificate courses taught by Dr. Micah Crump, where they identified new venture opportunities, and enhanced their 

business planning and presentation skills.  

Participants included students with majors as broad as history in addition to business students. Other contributors included a School of 

Business alumnus, three Dental School professors and local dentists, and a professor in the School of Pharmacy.   

Partnership Between the DC SBDC and HUSB 
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CFA Program Partner Status of Reaffirmed 

The Chartered Financial Analyst ® Institute is the global association for investment professionals that awards the prestigious Chartered 
Financial Analyst (CFA) designation. In October 2014, the CFA Program Partnership reaffirmed the Bachelor of Business Administra-
tion in Finance and the Master of Business Administration in Finance programs at Howard University’s School of Business. CFA Insti-
tute partners with a limited number of globally diverse, select institutions. To meet the qualifications, an organization’s degree pro-
grams must cover a significant portion of the CFA Program Candidate Body of Knowledge, including its ethical and professional stand-
ards. This partnership provides various benefits including access to its publications and CFA exam scholarships to our students. 

FINANCE 

Since 1979, the Center for Insurance Education (CIE) has taken between 50-60 business students to a city in the United States at the end 
of the spring semester to expose them to the multifaceted insurance industry.  The students represent the various majors within the 
School of Business in addition to Insurance and Actuarial Science.  During the week-long program, companies are able to showcase the 
finer qualities of their city and internal organization.  As a result of networking, many students who have not previously secured posi-
tions are hired for internships.  Students are presented with a real-world case study that relates to the challenges in the insurance indus-
try.  The group is split into teams and the case competition takes place at the end of the week.   

The Howard University CIE took the 36th Annual SIS to Philadelphia, PA, in May 2014. A total of 52 students and one faculty member 
spent the first full day at Chubb’s Philadelphia office where a regional manager welcomed the program. All business units gave presen-
tations on the areas of the insurance industry, such as underwriting, claims, marketing and risk management.  Rachel Grace conducted a 
Myers-Briggs Type Indicator (MBTI) test for students in the afternoon followed by an opening banquet at the Lucky Strike in center 
city Philadelphia.   
 
Corporate sponsors made great presentations to the students at the Embassy Suites Hotel. Students also enjoyed a city tour and visited to 
the Philadelphia Museum of Art and Penn’s Landing. This year’s theme was: “2014 FIFA World Cup: Risk and Management”  Students 
were divided into five stakeholder groups, Organizing Committee for FIFA World Cup – Organizer (Team 1), United States Soccer – 
Participant (Team 2), Visa – Corporate Sponsor (Team 3), ABC Networks – Broadcaster (Team 4), Coca-Cola – Advertiser (Team 5). 
The case competition presentations were evaluated by four judges, followed by the closing banquet on the Thursday evening. 

The program attended sessions hosted by AIG, Chubb, CNA, HAI Group, Marsh, Northwestern Mutual and Prudential.  

The CIE’s 37th Annual SIS will be held in Hartford, CT, May 10 ~ May 16, 2015. 

The 36th Annual Summer Intern School (SIS)- Philadelphia, PA 



 Alumni Spotlight 

TRANSITIONING FROM THE CLASSROOM TO THE BOARDROOM: ADAPTING TO A 

NEW SET OF RULES 

BY LATONYA E. CLARK (BBA ’01, MBA ’07)  

Congratulations! You’ve made it. Final exams are complete, the dorm room is packed, your degree is 
officially in your hand, and hundreds of pictures are posted on Instagram and Facebook to capture this 
major milestone in life: College Graduation.   You are well prepared and polished to hit corporate Ameri-
ca with excitement and a gust of energy.   

But, are you really prepared for the unwritten etiquette and behavioral norms that are essential for the 
boardroom?  For the past four years, your classrooms have provided a safe and open environment to explore and participate in debate, 
research, and discovery.  Transitioning into the real world of work can be a cultural and mental “shock” as the same type of debates and 
discovery comes in different etiquette norms and behaviors.     

Time Management: Tick Tock 

You will soon experience the importance of time management in a different manner.  Meetings, task deliverables, projects and expenses 
will all have time constraints. Always ensure you know the time expectations on due dates and deliverables and never assume there is an 
open time period for completion.  An unwritten rule you should remember is always expect to be evaluated on your ability to maintain 
and adhere to time constraints. In other words, always adopt the motto “To be early is to be on time. To be on time is to be late”. Remem-
ber, time is money! 

Writing 101 

One of my favorite quotes from my graduate school Management Communications professor still resonates with me today: “The message 
sent is not necessarily the message received”.  Never mix your casual (and often times short hand) text and email with professional writ-
ing.  Adapt the habit of reviewing emails before hitting send to ensure you haven’t missed important words and your message is succinct, 
clear, and easy to digest. Here is another unwritten rule: written messages can be saved, forwarded, and archived. Remember, everything 
that you write is forever. 

Mentor Please! 

Mentorship will look and feel different in every organization. Some will be very formal and others more informal. So, how do you navi-
gate selecting and building a relationship with a mentor?  First, spend some time in your organization to determine your expectations and 
create a clear vision for your career. Secondly, research a variety of individuals that you admire and think fondly of within your organiza-
tion. Ideally, you should find those who are in early, mid-level and Senior Executive positions.  Lastly, approach the mentor/mentee rela-
tionship with humility and clarity. Be clear about your goals and follow up and follow through consistently. Mentor/mentee relationships 
can last for a specific moment, season, or a lifetime.  Keep a variety of mentors and always remember to follow through on your commit-
ment to the relationship.  

LaTonya is a Senior Consultant at Deloitte Consulting in Washington, DC. 
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Dr. Maryan Khan, Associate Professor of Hospitality Management, and students in her Con-

vention/Meeting class hosted a hospitality day in the School of Business lobby. The group or-

ganized a “Pizza Day” to promote the hospitality management program and at the same time 

experience the planning and organizational efforts needed to conduct a successful food service 

event.   The group members were responsible for reserving the lobby, marketing the event, 

displaying hospitality material, creating menu, ordering, arranging, and serving food and 

drinks, and clean-up after the event. The class is designed to prepare students’ knowledge in 

areas such as purchasing and storeroom management, food service cost control, menu engi-

neering for food service, facility management, advanced hospitality customer service, and much more. 

Hospitality Students Food Service Event 

Students in the Hospitality Management course also visited the Washington DC Convention 

Center to attend the Destination Showcase Meeting. Students got an opportunity to attend 

seminars and visit a trade show, and network and communicate with industry leaders. They 

experienced first-hand how major national meetings are organized.  

MANAGEMENT 

Maggie Anderson Visits Entrepreneurship Students  

Maggie Anderson, the founder of the Empowerment Experiment Foundation and author of the 

book Our Black Year, visited Dr. Micah Crump’s Entrepreneurship course in the Spring 2015. 

She was joined by executives from New York Life, Eugene Mitchell and Robert White. 

Ms. Anderson shared the personal sacrifices and experiences during her and her family’s com-

mitment to "buy black" for an entire year in Chicago. She used this experiment to demonstrate 

how difficult it was to solely support African American businesses and sustain a living. Her family had difficulty finding simple neces-

sities like diapers, clothing, aspirin, gas, and fresh food in her neighborhood, even though Chicago has the largest number of black-

owned businesses in the country. Her discussion with the students emphasized the need to teach financial literacy, promote self-help 

economics, and develop a strategic initiative for 

more minority entrepreneurship. 

To read more about Maggie Anderson’s experi-

ence and see videos of her many guest appearanc-

es on national television programs, visit her web-

site at: http://www.authormaggieanderson.com. 



MARKETING 

For the third year in a row, the General Motors Educational Foundation has com-

mitted to helping give Howard University students hands-on marketing experi-

ence. As they prepare for graduation, students in Dr. Yuvay Meyers Ferguson’s 

senior level Marketing Communications course use what they’ve learned to work 

as a full service marketing agency to create a campus wide campaign featuring 

one of the company’s brands. This school year the projects featured the Chevro-

let brand. With a real budget, they worked throughout the semester to develop 

and implement a promotional event that showcased the marketing strategy, re-

search, advertising, public relations, and event logistics skills that they acquired in the program. Once again, the students rose to the occa-

sion to produce events that received accolades from the brand managers in Detroit that work on the world-renowned vehicles daily. 

GENERAL MOTORS’ COMMITMENT TO  
MARKETING EDUCATION 

It has been a little over 100 years since the very first Chevrolet made its debut to the 

world. Creating cars like the 1500 Stylemaster Business Coup and the Chevy Deluxe, 

Chevrolet has made its mark in the automobile industry with some of its most classic 

vehicles known to date.  

Prospective graduates in Dr. Ferguson’s Fall 2014 Marketing Communications course 

decided to bring Chevy’s historical roots to another landmark in its own right: How-

ard University. Students were provided a $3,000 budget and a clean slate for some 

fresh ideas to get Howard University students engaged with the Chevrolet brand. The 

project allowed students to enhance their skills in various areas such as Public Relations, Logistics, and even Guest Services.  

The October 16, 2014 event was themed “The Black Classic”. The focus of the event was to showcase the new school Chevy Impala and 

Chevy Malibu along with their predecessors. By displaying the contrast between both the older models of the Impala and Malibu along-

side with the new 2015 models, students at Howard University were able to actually see how timeless and classic Chevrolet has been over 

the years. From learning about the company’s history to actually getting in the newest models of the Malibu and Impala, The Black Clas-

sic event enabled an array of Howard University students to view Chevrolet as an incredibly recognizable brand from now to generations 

to come. 

Fall 2014 Students:  

Chebony Anderson-Perine, Lauren Bacchus, Say Beal, Brittany Berry, Joseph Billups, Jasmine Bolton, Chanelle Cook, Mado-Sue Dem-

bele, Chanel Diggs, Micaella Duncan, Raven Harrison, Jasmine Hart, Fairin Hightower, Ariel Johnson, Aliyah Jones, Felicyana Lowery, 

Victoria Mack, Steven Martopawiro, Jasmin Matthews, Teshelle Nicholas-Bumbry, Alexandre Pendergrass, Oneisha Pickard, Jimmika 

Robinson, La'Shawna Rogers, Courtney Stith, Chance Thomas, Brianna Toney, Jocelyn Troutman, Julian Turner, Tevin Wallace, Alexis 

Wiffen, Charity Williams, Timaya Williams, Destiny Williams 

THE BLACK CLASSIC 
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On April 16th, 2015 a group of eight students enrolled in the spring semester Marketing 

Communications classes taught by Dr. Okoro and Dr. Meyers Ferguson partnered up with 

General Motors to host HU Presents: Chevy, The Move Out. Dubbing themselves as “The 

Agency” this group was tasked with educating the student population about Chevrolet’s all 

new 2015 Trax, the first car in its category for the brand as a small, crossover SUV. 

“A huge success”, as described by Dr. Ferguson, chairperson of the Department of Market-

ing  who has partnered the Marketing Communications classes with big car corporations 

annually, The Move Out was well accepted by campus. Over 150 students came out and 

were able to participate in the activities hosted at the event. As much as the attendees of the 

event may have gotten out of it, the biggest benefit may have gone to the team that put on 

the event. Evelyn Cooke, the Program Director noted in a follow up presentation to group 

Chevy representatives “My favorite thing about the event was that we were able to take the 

theoretical knowledge from the first half of the class and apply it to a real world situation. I 

even found out that I liked the car a little bit myself after going in-depth with some of its 

features.”  

Spring 2015 Students:  

Grant Barring, Armani Blair, Ray Bramble, Evelyn Cooke, Taylor Holmes, Maurice Moore, Kyle Nichols, Julian Owens.  

THE MOVE OUT 
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HUSB Graduation KEYNOTE SPEAKER 

Norman Jenkins is founder and President of 

Capstone Development, LLC, a real estate 

acquisition and development firm that invests 

institutional capital in premium branded lodg-

ing assets.  Capstone, which began operations 

in 2009, has developed and/or acquired assets 

with an aggregate value of nearly $2B.   

Prior to launching Capstone, Jenkins was an 

executive and corporate officer of Marriott International Inc.  Dur-

ing his 16-year tenure with Marriott, he served in a variety of roles 

including, Senior Vice President, North American Lodging Devel-

opment; Vice President and CFO, Ramada International; Vice Pres-

ident, Owner & Franchise Services; Acquisition Executive; Finance 

Director; Tax Director and Manager, Corporate Internal Audit.  

Prior to joining Marriott in 1992, he spent five years with McDon-

ald’s Corporation where he held positions in finance and opera-

tions.  

 Jenkins holds a BBA in Accounting from Howard University, 

an MBA from the George Washington University and is a certified 

public accountant. 

 Jenkins is a member of the Executive Leadership Council, the 

Developer Roundtable of Washington, DC, and serves on the How-

ard University Board of Trustees, The Howard University School of 

Business Board of Visitors, the Suburban Hospital Board of Trus-

tees and the St. John’s Episcopal School Board of Trustees. 

Norman K. Jenkins, President, Capstone Development, LLC  
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2014-2015 School of Business Board of Visitors 
The Board of Visitors acts as an objective advisory committee to the President, the Provost, the Board of Trustees and the Dean of the School of Busi-

ness. The following distinguished men and women are leaders in various fields who provide insight intended to strengthen the School’s programs 

while offering external support to the School of Business, its students, its faculty and its graduates.  

Shelley Stewart, Jr.  

DuPont Sourcing & Logistics 

Vice Chair, HUSB Board of Visitors 

Vice President, Chief Procurement 

Officer  

 

Michael Bennett 

BAE Systems  

Vice President of Contracts Pricing & 

Procurement  

 

Carl Brooks  

Executive Leadership Council  

President & CEO, (RET.) 

 

Patty Brooks-Nobles  

Bank of America  

Sr. Vice President & Commercial 

Market Executive, Specialty Banking 

 

Donald Christian  

PriceWaterHouse Coopers  

Partner  

 

Maurice Cox  

Pepsi-Cola Company 

Vice President, Corporate  

Development & Diversity, (RET.) 

 

Van Ewing II  

New York Life-Chicago Northshore 

General Office A57 

Managing Partner 

 

Thomas Grein 

Eli Lilly & Company  

Senior Vice President & Treasurer  

 

Jamy Hall  

Ford Component Sales, LLC  

President/CEO  

 

Carla Harris  

Morgan Stanley/Global Capital  

Markets  

Vice Chairman, Wealth  

Management, Senior Client Advisor, 

Managing Director 

Edith A. Hunt 

Goldman Sachs 

Managing Director, (RET.) 

 

Arlene Isaacs-Lowe  

Moody’s Investor Service  

Senior Vice President Commercial 

Group 

 

Norman Jenkins 

Capstone Development, LLC 

Senior Vice President  

 

James H. Lowry  

The Boston Consulting Group  

Senior Advisor  

 

Ronald Parker 

The Executive Leadership Council  

President & CEO  

 

 

 

JoAnn H. Price 

Fairview Capital Partners, Inc.  

Partner  

Charles Rice 

Entergy New Orleans, Inc.  

President & CEO  

 

Michael Santini  

Deutsche Bank Securities, Inc.  

Global Head of Diversified Industrials 

Managing Director 

 

Frank Weaver 

The Boeing Company  

Director, (RET.) 

 

George Willie  

Bert Smith & Company  

Managing Partner 



Academic Year 2014 to 2015  

 

Bonaparte, Isaac, Austin, Nathan, & Okoro, Ephraim (Spring, 2015).  

“Strategic decision-making at enterprise resource planning:  Chief financial 

officer at the crossroads.”  Journal of Business Case Studies, Volume, 11

(1), (41-48).  

 

Bonaparte, I., August, Abbey, & Okoro, Ephraim (September, 2015). 

“Challenges facing beginning faculty in the 21st century higher education:  

Evaluating research productivity, teaching effectiveness, and service.” 

International Journal of Academic Research in Business and Social Scienc-

es 

 

Choi, BP Jin-Gil Jeong, and Youngho Lee (2014) “Diversity and Firm Per-

formance: An Analysis of Different Workforce Level and Ethnic Groups,” 

Journal of Business Diversity, Volume 14(1), 48-58. 

 
Crump, M.E.S., Singh, R.P., & Wilbon, A.D., Gibbs, S. (accepted, October 
2014). Socio-Demographic Difference of Black versus White Entrepre-
neurs, Academy of Entrepreneurship Journal. 
 

Dey, R. M. and L. Lim. (2014) Audit Quality within Second Tier Audi-

tors, BRC Academy Journal of Business, Vol. 4(1), p. 1-26. 

 

Dey, R. M. and L. Quamina (2015). The Price of a Good Deed: All Whistle-

blowers are not Taxed Equally, The CPA Journal. 

 

Dey, R. M. and L. Lim. Accrual Reliability: Revisited, American Journal of 

Business, forthcoming. 

 

D'Rozario, D. and Yang. G.  (2015), “A Comprehensive Typology of Ethnic 

Identities: Implications for Marketing and Public Policy”, Journal of Public 

Policy and Marketing. 

 

D'Rozario, D. and Yang. G. (2014), "The Effect of CSII on Armenian-

Americans’ Pre-purchase Information-Search Tendencies", International 

Journal of Marketing Studies, (October), Vol. 6(5), 52-62. 

 

D’Rozario, Denver & Guang Yang, (2015) “A Comprehensive Typology of 

Ethnic Identities, with Implications for Marketing and Public-policy,” ahead 

of print at the Journal of Public Policy & Marketing: http://

dx.doi.org/10.1509/jppm.10.087 

 

Foster, M.K., Abbey, A., Callow, M., Zu, X. and Wilbon, A. (2015). Rethink-

ing virtuality and its impact on teams. Small Group Research. 

 

Gabre, H., Flesher, D. and Ross, F.K. (2015). Determinant Factors in the 

Dearth of Minority CPAs, The  Alabama CPA Magazine, December/January. 

 
Gong, Wen, Rodney L. Stump and Zhan G. Li (2014), “Global Use and 
Access of Social Networking Websites: A National Culture Perspective,” 
Journal of Research in Interactive Marketing, Vol. 8 (1), 37-55 
 
Khan Maryam and Philemon O (2014). “African Americans’ Image Attrib-
utes and Preferences for Ethnic or International Restaurants.”  Journal of 
Foodservice Business Research, 17(3), 161-178.   
 
Kulkarni, Subodh P. and Ramamoorthy, N. (2014). “The Intra-Firm Trans-
fer of Best Practices in Moral Reasoning,” Business Ethics: A European 
Review, 23(1), 15-33. 
 

Kulkarni, Subodh P. Capabilities Theory and the Ends of Business. (2014) 
(Ed.) Sison, Alejo Jose.  Handbook of Virtue Ethics in Business and Man-
agement.  Springer.  Refereed chapter accepted for publication.. 
 
Khan M. A. and Khan Maryam (2014). “Restaurant Franchises and Globali-
zation: A glimpse into the future.”   Refereed presentation at the 32nd 
EuroCHRIE.  
 

Lim, Lucy. “Dual Class vs. Single Class Firms: Information Asym-

metry”, Review of Quantitative Finance and Accounting, forthcoming. 

 

Mancuso, Louis C., Fulk, Kevin, & Okoro, Ephraim (October, 2014). “The B 

oil spill, Hurricane Isaac, and the South Alabama coastline:  Covered in oil 

again.”  The Business Journal for Entrepreneurs, Volume 2014, Issue 3 

(140-159).  

 

Morgan, A., Meyers, Y., and Trauth, E. (2015).  “Consumer demographics 

and Internet Based Health Information Search in the United States: The 

Intersectionality of Gender, Race, and Class." International Journal of E-

Health an 

 
Mukherji, S. (2014). “Optimal Asset Allocations in Different Stages of Busi-
ness Cycles,” Journal of International Finance and Economics, Vol 14( 3), 85
-91.  
 
Mukherji, S. (2014). “U.S. Bond and Stock Yields around Business Cycle 
Turning Points,” Journal of International Financial Studies, Vol 14(3), 87-
92.   
 
Ogbolu, M.N, Singh, R.P., and Wilbon, A.D. (2015). Legitimacy, attitudes, 
and intended patronage: Understanding challenges facing Black entrepre-
neurs. Journal of Developmental Entrepreneurship. 
 
Ramamoorthy, N., Flood, P., Kulkarni, S., and Gupta, A.(2014)  Individual-
ism-Collectivism and Tenure Intent among Knowledge Workers in India 
and Bulgaria: Moderating Effects of Equity Perceptions and Task Interde-
pendence.  Journal of High Technology Management Research.   
 

Ross, F.K., Wells, J.T., Clarke, A.T. (2014). A Pipeline for Diversity, Journal 

of Accountancy, August. 

 

Washington, Melvin C. (September, 2014). The impact of writing assign-

ments in business education: Toward a competitive advantage in the 

workplace. American Journal of Business Education, 7 (3), 265-270. 

 

Washington, Melvin C., Okoro, Ephraim A, Cardon, Peter. (March, 2014). 

Perceptions of civility for mobile phone use in formal and informal meet-

ings. Business Communication Quarterly, 77 (1), 52 – 64.  

 
Wilbon, A.D. (2015). Technology strategy and organizational learning: 
Applying population ecology to understanding the influence on firm surviv-
al. Academy of Strategic Management Journal. 
 

 Faculty Publications  
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HOWARD UNIVERSITY 

School of Business 
2014 - 2015 

PROSPECTIVE BACCALAUREATE DEGREE CANDIDATES 

ACCOUNTING 

Chasmin Anthony 

Abdulgaffar A. Bakare 

Brandon C. Ballard-Damon 

Brittany Chantal Bethea 

Lawrence Brown 

Taliah Broyard 

James Audley Carey 

Arion Chapman 

Casey Cheatham 

Janielle Candice Christie 

Aleicia C. Copeland 

Auriel Anise Cowan 

Xavier Rolund-D Cross 

Ronald O’Neal Davis 

Jordan Naiomi Dumas 

Brandon J. Gadsden 

Krystal Marie Gilbert 

Tamra Yvonne Grigsby 

Anthony Henry 

Jamiel J. Hodges 

Tyanna Hughes 

Oyinkansola Sikirat Jaji 

Afi Judith Kumaka 

Trudy Lindsey 

Jamyra-Lynn Littlejohn 

Nia Damali Logan 

Brianni Manuel 

Morgan Nicholas 

Tobenna Okoro 

Olubola Olusanya 

Nakia Tamara Porter 

Deion Shaquon Ramsey 

Jeannie Roberts 

Jasmine M. Robinson 

Rose Smedley 

Jamikah K. St. Lewis 

Matthew Thompson 

Denise Nicole Tillis 

Shaquille Vaughn 

Tiyana Caprice Weeden 

Samara Wiley 

Ajani Williams 

Nydira Zakiyah Williams 

Tierra Williams 

Miracle Worrell 

Brianna Lachole Wren 

 

COMPUTER  

INFORMATION SYSTEMS 

Elliott Abernathy 

Hezekiah Adedoyin 

Omowasola M. Akinkuowo, Jr. 

Terrance Levan Autry 

Ricardo L. Benlizar 

James A. Carpenter 

Pamela Kay Edwards 

Victor Ikenna Ehienulo 

Omari A. Gordon 

Zuri Imani Hunter 

Gerald Jackson Jr. 

Kourtnei C. Langley 

Rasheed Matthews 

Parker M. Munoz 

Aleoghena S. Okhumale 

Ololade A. Olaniyan 

Olawale Olawoyin 

Lesley Pace 

Jarrod Tarico Parks 

Shashauna D. Parrott 

Anastasia O. Walker 

Jahrobi I. White 

Shaquille Williams 

 

FINANCE 

Perrian Dian Anderson 

Bradley Wynton Ayers 

Herbert L. Belton III 

Leander Blount 

Alexander Borden 

Shakiyla Brown 

Jordan C. Butler 

Tivoli K. Cannon 

Brandon J. Carlson 

Bria T. Clark 

Daniel J. Covington 

Cyril Dowuona 

Morgan Taylor Ephriam 

Brandon Gist 

Keitherra K. Graham 

Miles Urban Hector 

Jazmin N. Henderson 

Tamara Lanice Hendley 

Gordon O. Henry 

DeVaughn O. Hodge 

Allison M. James 

Mercedes Jones 

Chelsie D. King 

Kristopher Kirkpatrick 

Desiree S. Lindsay 

Bailey A. McFadden 

Marcus A. McGraw 

Ebony Alexis McSwain 

Raven S. Merchant 

Mike T. Musonza 

Tagel Nicola 

BreAnna Patricia Ocean 

Wayne Paige 

Jaquana Asha Pearson 

Donyelle C. Pinkney 

Jamaal Khari Powell 

Shardae Richardson 

Taryon Daijun Rolfe 

Jasmine Rickiah Maresha 

Royster 

Aaron Savage 

Kevin James Speight 

 Che’Lynn Thompson 

 Maygn C. Wells 

Jasmine D. White 

Sabrina Williams 

Lanee D. Womack 

Deen Allen Wright 

 

HOSPITALITY  

MANAGEMENT 

Valerie Cannady 

Amber A. Demby 

DeNeé M. Dickerson 

Kelsey Janine Franklin 

Aziza Sterling-Washington 

Carmen Richards 

INSURANCE 

Tahirah F. Baskerville 

M’bahly A. Kouadio IV 

Tagel F. Nicola 

Maygn C. Wells 

 

INTERNATIONAL  

BUSINESS 

Catherine Bolatito Alabi 

Courtney S. Brooks 

Sharett LaRee Brooks 

Grethe Carmichael 

Leah Y. Castleberry 

Khadeejah Clemons 

Aundrea Collins 

Taylor Arielle Davis 

Dana Downs 

Kendall Dornald Grant 

Jascity Jewel Hutchison 

Yvonne Idris 

Patrick B. Johnson 

Matthew Alan Rogers 

Yohanna Seyoum 

Janiece Bellido Smith 

Alaina Marae Wilson 

Falating B. Woods-Nwagwu 

Alfred B. Woodward 

 

MANAGEMENT 

Tajuddin Abdullah 

Alexandria Desiree Anderson 

Travon Marcel Blockett 

Travis Carter 

Marchello Cash 

Nia Nicole Copeland 

Bria Renee Gay-Mitchell 

Mercedes Marie Harris 

Namataka A. Heru 

Brian Hinds 

Marion Jenkins 

Geary Brandon Johnson 

Taylor S. Johnson 

Breanna Marie Murphy 

Mawira Nyamete 
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PROSPECTIVE MASTER’S DEGREE CANDIDATES 

PROSPECTIVE EXECUTIVE MASTER’S DEGREE CANDIDATES 

PROSPECTIVE BACCALAUREATE DEGREE CANDIDATES 

Myles Jamison Poston 

Parishe Price 

Dobian Paige Smith 

Si’Mone Nikol Smith 

Asia Stevens 

Vincent Anthony Watts 

Deja M. White-Manley 

 

MARKETING 

Lauren Ashlee Bacchus 

Say Success Beal 

Shannon Benjamin 

Brittany Alyssa Berry 

Joseph M. Billups III 

Sydney Bobbs 

Jasmine Tanise Bolton 

Simone Carter 

Chanelle Cerise Cook 

Evelyn Ramona Cooke 

Mado-Sue Columbus Dembele 

Chanel Diggs 

Micaella Rose Duncan 

Jasmine Y. Edwards 

Damion Francois 

Justin A. Ghee 

Raven Marie Harrison 

Jasmine Hart 

Brooke L. Hawthorne 

Fairin Moon Hightower 

Kristen Hutchinson 

Clarence James 

Ariel Simone Johnson 

Aliyah Madra Jones 

Jocoby L. Junious 

Victoria Evans Mack 

Jasmin Nicole Matthews 

Brianna M. McIlwain 

Tabitha Grace McKelvy 

Carlene M. Meheux 

Ciara Neely 

Teshelle Nicholas-Bumbry 

Julian Craig Owens 

Amber Paige 

Samuel Joshua Paris 

Alexandre Denai Pendergrass 

Oneisha Sharda Pickard 

La’Shawna Renee Rogers 

Gabrielle C. Ross 

Christina K. Simon 

Ayanna Sinclair 

Courtney Monet Stith 

Brianna Toney 

ShaDale Totten 

Brittani Treadway 

Jocelyn Brianna Troutman 

Julian Chase Turner 

Tevin J. Wallace 

Alexis Sierra Wiffen 

Charity Denae Williams 

Destiny Alyse Williams 

Maya Alexa Williams 

Timaya Alyse Williams 

Diamond E. Young 

 

SUPPLY CHAIN  

MANAGEMENT 

Karina G. Anderson 

Brooke Allison Bobbitt 

Sarah Katherine Brown 

Davida Marysa Bynum 

Zawadi Ngina Dismuke 

Darryl Adrian Elder 

Obiozor N. Emeagwali 

Jarrett A. Ferrell 

Ashlee Lauren Green 

Reginald Howard 

Ania Lenee Joseph 

Andre Joyner 

Natalie Christine Lindon 

Mackintosh Rislin 

Evan Rodgers 

Kianna Shari Shepherd 

Jarvis DeWayne Smith 

Travis A. Smith 

Jewerl M. Stroman 

Chelsea C. Williams 

Lanesha Riona Williams 

 

Adesola O. Adegboye 

Antonio A. Aguilar  

Yara H. Alanzy  

Nnaemeka H. Amazu 

Mayokun O. Awobamise  

Eric D. Beard  

K’la S. Brewington  

Anthony J. Brownlow  

Renee A. Campbell  

Paul Cook  

Erika K. Fletcher  

Jazzmene Ford  

Jessica T. Franklin  

Brittany C. Hayes  

Brian Johnson  

Nakiya A. Lee  

Nicholas Matthews  

Skylah M. Mitchell 

Morgan A. Nicholas  

Loren Nunley  

Adaugo A. Nwagba  

Collins I. Oluka  

Olubola O. Olusanya  

Ebere Onuoha  

Rebecca Pannick  

Beersheba Phillipe 

Brittney N. Phillips  

Tarik Richards  

Lawren A. Sanders 

Simone Sebastian  

Nzinga N. Smith  

Ahmad Thabet  

Nathan E. Ward  

Brittney T. Watson  

Hawa A. Wehelie 

  

Elena C. Barron 

Andria A. Coleman 

Brian Gibson  

Shanae D. Spencer 

Wanda E. Moorman  

Felipe E. Mitchell 

Pureshka Panicker 
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School of Business 

2600 6th Street, NW  

Washington, DC 20059 


